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TBWA\
Global and Africa



« 78 Countries
« 275 Agencies
* Over15,000

employees

TBWA\Worldwide




South Africa
Nigeria
Ghana

DRC
Zambia
Malawi

Kenya
Uganda
Tanzania
Namibia
Botswana

Angola
Mauritius

Madagascar

Seychelles

Head Office:
Johannesburg

TBWAN\ Africa




TBWAN\ Africa Footprint
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Global Brands include:
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TBWA\LIMELIGHT
UGANDA




[ TBWA\LIMELIGHT ]

Full Service ATL/BTL
Advertising Agency:
e Creative ® Design ® Production
* Media e Public Relations
® Events Management

About the Agency

[ INSIGHT Research ]

Market Research:
¢ Quantitative
® Qualitative

e Strategic Insights




TBWA\Limelight Philosophy & Client Approach

Challenging the status quo
Creativity as a selling tool
Being consumer focused

Teamwork: Business partners rather than
advertising suppliers

A “can do” attitude

Clients who share the same outlook




History

* Limelight is a Limited company, incorporated in January 1997

* Affiliated with FCB Worldwide between 1998 — 2008
* Won FCB Africa Region Best Outdoor and Print Creative Awards:
* 2001 — Gold: British Airways
* 2002 - Gold: Security Group

* 2007 - Gold: NetMark.
- Gold: Kinyara Sugar

* Joined the TBWA Global Network in January 2009
* TBWA\ Africannes Awards
* 2010 - Bronze: Stanbic Home & Auto Creatives
e 2011 - 1 Silver, 6 Bronze: UTL creative refocus campaign




Clients include:

@ Stanbic Bank

A member of Standard Bank Group
uganda telecom

pSadoling

malaria i % British High
2 g Commission

ZXAS Kampala

UTravelcare

consortium

better health

civicon| dlk




Services Offered

Client Services - Project Management, Strategic insight and
planning

Creative - From concept to final production

Production - Across the board production management for print,
TV, radio, outdoor and corporate branded goods

Media Management - Compiling and activating media plans and
campaigns nationwide through all media platforms

Events Management - From company and product launches to
experiential activations and corporate functions

Public Relations - Strategy and implementation

Market Research — Strategic insight, Qualitative and Quantitative
research




Organogram




Key Staff:

Key Staff Members | Position Qualifications Key Competency
Diploma in Creative &

Nigel Sutton Managing Director | Advertising Project Management
Beng Operations &

Tim John Operations Director | MBA Project Management

Cathy Thome Creative Director BA Creative

Jackson Ssekamatte | Client Services DBa Client Service &

Manager Public Relations

Samuel Rubanga Media Manager BA Media Management

Helga Nagaba Production Manager | BA Production Purchasing

Priscilla Emwangat Public Relation BA Mass Comm PR & Events

Shruti Malhotra Research Manager | BSc Market Research

MBA(Marketing)




Strategic Tools




Disruption: The Philosophy

Insight-led visions
for the brand in the
future

Where we DISRUPTION

are today

Identify and question the conventions

that govern the existing marketplace




Disruption: The Philosophy

N

‘:onvention g rC)_W'I'h




MediaArts Tool
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MediaArts Tool
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Integrated Communication
Strategies




Turnover by Business area

Business Area 2010 %age of
Turnover Turnover
Media Management 2,239000,000 53.5%
Production 1,104,000,000 26.4%
Creative / PR retainer 630,000,000 15.1%
Market Research 107400,000 2.5%
PR services (non retainer) 53,000,000 1.3%
Creative — non retainer 50,400,000 1.2%
Total 4,183,800,000 100%

We offer all of our services to all of our clients:

» some use us as a full service agency whereas others
chose to use some services

» some pay a retainer for all whereas others pay on
a project by project basis



Communications / Media Management

We handle communications strategy creation and implementation for
many of our clients including:

* Stanbic Bank Uganda Ltd

Stanbic Bank is the biggest commercial bank in Uganda having over 75
branches countrywide. We provide their communications strategy and the
Implementation of the same, across all media channels. We also provide
public relations and market research activities for the bank.

* Sadolin Paints Uganda Ltd

Sadolin is the No.1 paint manufacturer and distributor in Uganda. They have
been our client for over 13 years and during that time we have provided all
their Creative, Media, PR, events management and Market research
requirements.

® Shoprite Checkers Ltd

Shoprite is the leading retail supermarket in the country. We develop and
implement their communications strategy across TV, Radio, Print media and
manage their production and distribution of flyers.




Some Creative Examples
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Biggest is not always b'e .

Frusirated with your networks dropped calls and congested lines?

When yo o0 t . ng hos got te give. That's why
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uganda telecom
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e

s your mobile service like New Taxi Park
on a Friday afternoon?

Congested, chaotic and downright annoying!

o i

Move to the one network which offers U superior services, affordable products
and all round customer care. At utl, U are so much more than just a number,

®

ugenda telecom

1'a af sbout you




Over the moon.

U can now call your fomily and friends on the 071 network
for only 0.5/= per second during weeknighs.

Al UTL U ore so much more than jusi o number,

®

vgands telecom
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Pillow Talk.

U can now call your family and friends on the 071 nefwork
for only 0.5/= per second during weeknights.

At UTL, U are so much more than just a number,

®

{Void from Mon - Fri 12:000m fill 0&5%am)



Use your UTL Ilne in over Use your UTL line in over
200 countries, including China. 200 countries, including Eritain.

®

uganda ielecom
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7-8 March 2009 - UMA Showgrounds - FREE Entrance




Stanbic Bank - Home & Auto Show

HOME & AUTO |
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Stanbic Bank - Home & Auto Show
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Arrive Alive
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3rd June 2007: Peter’s parents were Killed =g _§ = ‘. )
in a Matatu crash on the Masaka Road. l" f es too p recious. e
ARRIVE ALIVE

Peter has jUSt been t
he isjnow an orphan




Arrive Alive

Pedestrian crossings..

Last year 730 pedestrians were killed -
on our roads. Think about it. Stap' Laak' LISte”'




Arrive Alive

The faster you go, the faster you go.

Grow Up. Slow Down.




Netmark
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Netmark

Brought to you by

FRANETPROTECT

PermaNet




Motorcare Uganda (Nissan)

X-TRAIL

VOTED ‘CAR OF THE YEAR’ BY THE

UGANDA SOC'ETY OF CLAUSTROPHOBlCS




Motorcare Uganda (Nissan)
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Stanbic Bank

i BUSINESS

The Stanbic Bank/Africa Motors Caman 2009
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Mewing Forward

@ Stanbic Bank




Stanbic Bank

Trade Finance
Afe you an importer? Stanbic Bank Uganda has a tador made service specdic 1o your needs. We offer Guaeantees/Bonds & indemnities locally and S b B k
irternatsanoly, Letters of Credit, and Struttured Trade Finance packages to see your project. Yt your nearest branch and see how to enjoy the tan IC Ban
benefies of our Trade Finance serice or log onto www.stanbicbank.com /mavingforward A reevher of Slassierd tank G

Moving Forward




Stanbic Bank

Trade Finance
Are you a trader in non pershable merchandise or agricultural commodities? Do you deal in heavy plant eguipment or telecoms? S
Do you handie Infrastructural contracts or power/enesgy transactions? Stanbic Bank Uganda has a tailor made service specific to your needs. ta
Visit your nearest branch and see how to enjoy the benefits of our Trade Finance senice ar log onto www.stanbicbank.com/movingforward A e

Moving Forward
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Kinyara

Unbeatable.

Naturally Sweet




Kinyara




Sadolin Paints

WHEN IT’S "WHEN IT’S
GOT TO BE GOT TO BE
REFRESHING Bl COFFEE BROWN




WHEN IT’S
GOT TOBE
TOMATO RED
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Sadolin Paints

WHEN IT’S
GOT TOBE




Make a good house a GREAT home!

Wood varnishings for superior intarior dacor from SADOLIN

Classic Clear Varnish |

ACE Lacguer
Sadolux Vornish

Woodshield Varnish

Sadolin Paints

Make a good house a GREAT home!

Wood varnishings for suparior Interior decor from SADOLIN

Classic Claar Vasmish

iwf Lacquer

Sagokix Varmeh

Woodshisld Varnish |

@ Co our Your World



Infocom

IMAGINE
KAMPALA
ROAD
FASTEN @ WITHOUT

YOUR |
SEAT ANY

BELTS! MATATUS

Strap yourself in ; <
: R ted
and experience the fastest Fast, free flowing, uncongested internet.

internet service in Uganda. ’Infacam
'Lu' s falk infernel
’lnfocam I
! sl dley iy Uganda's Leading Internet Provider
Live life. In the fast lane.
GET CONNECTED. 041 342681, sales@infocom.co.ug

Liganca s Loacing Intarast Frowtier

GET CONNECTED. 041 342681. sales@infocom.co.ug



